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Communication for Social Changes

Abstract

Communication for Social Changes, a part of Locally Integrated Participatory Action
Research for Poverty Problem Solving in Western Thailand_was aimed to improve capability of
target group in study area for their better lives by local media which produced and distributed
within area. The common concepts were community participation, empowerment and self
learning. The study areas were in Hunka village, Ban Kluay village in Chainath province and Ta
Sau village, Ban Kau village in Kanchanaburi province. Villagers in each area, who interested
and believed in power of local media, selected local medias which corresponded to villagers’
need, along with supporting of media production skill. Then all partners designed production
and distribution processes, operated as plan and finally evaluation.

It was found that spot, many kinds of notice and plate, and song were produced by
villagers. Because villagers designed contents and styles of presentation by themselves, all
local media carried unique characteristics of each area. Partners realized role and importance
of local media. Moreover they learnt about local media production process, teamwork and their
abilities, and they were confident of local media production for further usage as well. On the
other hands, receivers knew and interested in local media production as their works. In
addition, it could be concluded that sender of local media should be members in the area who
was willing to work for community with communication skill, leadership, confident and creation.
While content of communication should be concerned about their lifestyles, but sender
confronted problem of attainment to the content. Language and culture were the best keys for
style of presentation. Finally receiver could expose easily and had strong interest in local
media as owner of media.

Results presented changes of communities in both individual and social levels. For
individual level, general villagers joined the research as local media production team, while for
social level, attitude toward local media and its power were changed. These changes were

important visions which could be able to change community.



